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LIFE TIME RESULTS



OCTOBER RESULTS



NOVEMBER RESULTS
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ADJUST BIDS
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4th Campaign





NOT OPTIMIZED PROPERLY



SEARCH TERMS ANALYSIS



NOT OPTIMIZED ON TIMELY BASIS



5th Campaign



HIGH BIDDING WITHOUT -VE TARGETING



AUTO TARGETING NOT OPTIMIZED



FEW DAYS ON HISTORY







AMAZON
ADS

AMAZON MARKETING

Increase visibility and sales on
Amazon with advertising



ACHIEVE YOUR
BUSINESS

GOALS
Many shoppers come to Amazon ready
to buy. Advertising can help you reach
customers who are looking for products
like yours.

Pay only for the clicks your ads receive.
Campaign reports track ad spend and
performance, so you can learn what’s
working and fine-tune your campaigns.

Advertising provides a visibility boost to
your brand and products. Ads appear in
highly visible placements, within
shopping results or on product detail
pages.

INCREASE SALES

CONTROL COSTSGET DISCOVERED
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https://sell.amazon.com/learn/ecommerce-marketing


ADVERTISING SOLUTIONS

 WITH SPONSORED ADS

SPONSORED
PRODUCTS

STORES

SPONSORED
BRANDS

TRSPONSOR
ED DISPLAY

Sponsored Products can help you
reach high-intent shoppers who
are actively looking for products
related to theirs.

With Stores, you can choose from a rich set of
easy to-create content templates and tiles,
rearrange them with easy drag-and-drop
functionality, and make a professional-looking
website without any coding or design skills.

Sponsored Display helps you reach the
right audience for your business—beyond
those actively shopping on Amazon—with
display advertising that is easy to create
and manage.

Amazon Advertising is an
essential part of our growth
strategy.

Sponsored Brands give you the
opportunity to quickly grow consideration
for your brand and collection of products
from shoppers who have expressed an
interest in similar products.





UPLIFT FUTURE

PPC 
PLAN 
AMAZON PPC STRATEGIES
GUIDE TO AMAZON ADS MASTERY



REGULAR PPC
SIMPLE AMAZON PPC STRATEGY FOR  EVERY

ACCOUNT

We will test out each type of PPC ad campaign, and play
around with automatic and manual keyword targeting to
see what’s best for your brand.

Perform detailed keyword research using Helium10
Keyword, focus both on related keywords and
competitor products.

When we will start out, we will set daily budgets and
default bids 50-100% higher than what Amazon
recommends.

We will run ad campaigns for at least two weeks before
running reports and making adjustments.

We will get ad reports from automatic campaigns to find
keywords for your manual campaigns.

Before adjusting or removing a keyword from a manual
campaign, make sure the keyword gets at least 10 clicks.

Continue reviewing your ad reports once a week,
subtracting, adding, and adjusting keywords as needed.

UPLIFT FUTURE



HOW DO WE SET UP
PPC ON AMAZON?

UPLIFT FUTURE

ESTABLISH YOUR GOALS

OPTIMIZE YOUR LISTING

DO KEYWORD RESEARCH

CONSULT AN AMAZON PPC EXPERT



ESTABLISH YOUR GOALS

UPLIFT FUTURE

Write down what you want to achieve with the ads, whether

it’s just exposure or conversion. This will help you map out

your strategy, determine your budget, forecast your

investment return, and determine if investing in PPC is

worth it.

EXAMPLE - ROI - Focused For us, metrics matter, and stats

rule. As an Amazon Sponsored Ads Management agency, we

handle everything from strategy creation to campaign

building to campaign optimization and maintenance. We

put enough effort to keep your ROI higher and advertising

costs at the lowest.



OPTIMIZE YOUR LISTING

UPLIFT FUTURE

Before you run your ad, you must first make sure that

your listing is optimized for you to get maximum

results. 

SEO optimization entails using proper keywords in

your listing, having engaging photos, and posting

well-written copies and bullet points.



DO KEYWORD RESEARCH

UPLIFT FUTURE

When setting up your campaign, Amazon will search

for keywords related to the products you’re boosting.

You can either choose from the suggested keywords

Amazon will provide or bid on keywords based on your

research. There can be no guarantee as to how well a

keyword can perform. This is why there are Amazon

PPC experts who have done enough research to

determine the right combination of words that the

Amazon algorithm can easily pick up.



CONSULT WITH AN
AMAZON PPC EXPERT

UPLIFT FUTURE

At this point, you might already be overwhelmed by the amount

of work running a PPC ad will require. After all, running a

business has a lot of other aspects, aside from advertising. 

The following are some of the top functions that an Amazon PPC

expert can help you with as you focus on other aspects of your

business.

Product photography and branding

Search engine optimization

Keyword analysis

Ads management



UPLIFT FUTURE

STRATEGY

Market Analysis

Data Gathering

Research and
Launch



Market Analysis

UPLIFT FUTURE

Analyzing the competitive landscape teaches

you who your main paid search competitors

are, what they’re doing that makes them

successful, and how aggressive our campaign

should be to compete.

Goal would be achieving target sales after ad

spend Which will be given by you according to

your Profit Margin.



Data Gathering

UPLIFT FUTURE

After deep Market Analysis and reviewing our  product

prices and listings will move forward to the next step which

will be data gathering. I will start with competitor analysis

to gain knowledge about the nature of the keywords and

conversion rate.   



Ads Spend Projection

01

UPLIFT FUTURE

Selling Price: $30
Profit: $10 
Amazon & Other Fees: $10
Average Sales Per Day: 10 Units
Our Profit: $100
ACOS= 100%
TACOS=<100%
PPC Budget that we can spend: $100
Monthly Spend: $2500 - $3000

02Relying Upon Sales Getting Ranked

Fixed Spend Per Day : $200
Sales: $750
ACOS: 100% -125%
TACOS: 100%
Monthly Spend : $6000
 



Research Phase 1
UPLIFT FUTURE

Keyword Research Criteria:

(Exact- Broad-Phrase) High search Volume 

keywords From  helium 10

(Exact- Broad-Phrase) Mid/Low search Keywords

Amazon Suggested keywords

• Keywords on competitors Product is ranked



Research Phase 2

UPLIFT FUTURE

Competitor Research Criteria:

Price must be greater than our Product or

Reviews and ratings less than our Product



UPLIFT FUTURE

Launch Phase 1
During the launch phase, you need to focus on

your organic ranking. So align your Amazon-

sponsored products strategy to rank high on

Amazon SERP. 



UPLIFT FUTURE

Sponsored Product
Work on SP ad campaigns to make visibility of our products more prominent

to rank our products on longtail kw’s first and then move forwards towards

high search Volume keywords one the momentum is built. Track all the

Sponsored  Product on targeting base will launch new campaigns ike Product

Targeting,  Refined category Targeting etc.



UPLIFT FUTURE

Launch Phase 2
Launch Sponsored Brands to Drive Sales and

Increase Profit on Amazon Sponsored Brand ads are

for upper-funnel advertising. They’re effective at

building brand awareness on Amazon.



UPLIFT FUTURE

Sponsored Display
Audience discovery through Sponsored Display product targeting and  Sponsored

Display audiences enabled advertisers to use broad targeting to introduce their

products to nw yet relevant audiences while still driving performance to help grow

their business. Now Optimize for viewable impressions” helps advertisers extend

reach, value the efforts of their awareness campaigns with Click + View attribution,

and pay for this value using VCPM charging. 



UPLIFT FUTURE

Launch Phase 3
Sponsored Display ads appear beneath and adjacent 

to the buy box, they allow sellers to cross-sell their 

own products and to target their competitors’ 

products



UPLIFT FUTURE

Sponsored Brand

After successful Launch of SB and SBV campaigns' on Main Keywords, I will gradually

Launch Product Targeting and Refined Category based campaigns 

which will play an important role for our brand awareness as well maximize the sales.I

will also use Specific Keywords, Generic Keywords and Brand Keywords.



THANK
YOU


