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https://www.amazon.com/2-Brothers-Wholesale/b/ref=bl_dp_s_web_18507713011?ie=UTF8&node=18507713011&field-lbr_brands_browse-bin=2+Brothers+Wholesale




LIFE TIME RESULTS

Spend ¥ 6 Sales ¥ B ACOS + B Impressions v

$1,467.43 $973.82 150.69% 299,011

Increase your detail page views

Grow your brand with a Sponsored Display
Campargn l:l-l':ili-:lﬂ-ﬂd to complement your
— f 1} Sponsored Products campalgns by boosting
- — detail page views, You can créeate &

- ", campaign in a few steps,

., Feimids Snad LEunes

Create carmpaign 1 Find & campaign Filter by ; '-' Columns Date range: Lifetime -~ Expoart



OCTOBER RESULTS

SoEg Y SElEE Y i) ALLS i Impressions ~ i)

$591.48 $427.45 138.37% 237,598

Increase your detail page views

Gt yaur brand wiath a Spontoned Deiplin
campaign designed 1o compléement youd
I " i Spontored Products campaignt by Boosinmg
' detad page views. You Can cecale 3

[ 1 campaign in a few steps

Create campaign ' £l Filter by - Columns Date range: Oct 1 - Oct 51, 2023 ~ Expor




NOVEMBER RESULTS

spend ¥ i) sles ) ALLYS Y i)

$843.07 $546.37 154.30%

m . : . - - -: .I . I Iltr.l ::l.ll .-J

Lol imeims

L

Impressigngs ¥ {)

L
60,784
y ' o
Increase your detail page views
Grow wour Bbrand with a Spondored Display
campaign desgned to complEment youm
Sponsongd Produdts campaigns By Boaiting
getml page views. You can oreate a
camgkapn 10 a few steps
i el ldiin
Laate range: Nov 1 - Nov 34, 023 ~ Ea P 8



Campaign:
(LB Status: Paused

Ad groups
Placements
Megatnég Largeting
Budget rules
Lampaign settings

History

1st Campaign

CAMP. LASH OTO DUSUK BID

lype: Sponsored Products = Automatic targeting

Spend B

$£2.04 romu

LD

-

untry; United States

Schedules Mow 1, 2023 - Noend date  Budget $5200.00 = Daily

Lales @

$0.00 ron

" ROAS O %

0.00 sverace

Impressons 6

4,538 roma



HISTORY

Filier by Ficdi rf Date range - Lifetime

S Ty Fioim Te Bate and time
ity 9
L A 1Latud Delivering P 3 ria Now I8, 02 708 AM

i adrtmend 1o Product paeles 1% d Now 5, 2023 171253 e
i sihuitmient fod Top of seadch (Nt pace) | O 0 Mo 5. 2038 11252 P
i it ment 1o Prodiult Pl (18 o Mo 5, 2023 156 AM
i sintment fof Pricdiect paes & Ly 4 Mo 5. 2038 1.5:55 AM
1 adertmnend 1o Top of sedech [Nest page) £ [P 1R Mo 3, 203 18 5S AM
1 B rtmen] Iod Pridliect paei ) 0 o 3. 2028 1 T5 AM
1 adrtmend 1or Top of sedech [Nest page) i Fe k. Moy 3, 203 154 M
- S TEE N f Fea T L rPeated o 1, 028 144G PM



2nd Campaign

Campaign: Product Page 15 kasim

L taturi Pauried et Spcndontd Prodects - Manual tangeting aieniry: Unted States  Schedule: Mov 15, 2023 - Mo énd date Budget: $5.00 - Dasly
Ad groups Spend () . Sales 1) -- ROAS O

Placements $82.77 $46.76 om 0.56 avera

MGGt rused



ASIN TARGETING
-VE TARGETING .

A Ehep Ad gecnip () &t Total targets ) Proshacis i i Ciriders i) Laled i) AOAS %

fotal: S8y IS q L4576 (g BT

E_:I it | Pa B Yo ol Asin Fauiadd ] Si%.0d a EL0LTH 55

I:I i FhaleE K AR HAEKIEHET |4 55 A5n o T al=d 1 £ 7 55 ¥, 11598 0 5%

Mlu“ h&ﬂihrph{qunt i) If Jcbddiisnm tO vour Biddhng 407 3t ey J TS Bads By up 10 9S00 Li=ard imiore

Tap of search (Arst page) 1

Revt of search 52 J0

Fracliect padges 5%
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Actions

Add as

Add as

Add as

Add as

Add as

Add as

Add as

Add as

Add as

Add as

Add as

Added as

Product target

Product target

Product target

Product target

Product target

Product target

Product target

Product target

Matched product @

Total: 20
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I
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TOPLASH Eyelash Growth Serum - Innovative...

' ASIN: BOTBGMLY79

Premium Eyelash Growth Serum and Eyebrow...
ASIN: BOBHSYFCON

Organic Castor Oil (20z) + Filled Mascara Tube...
ASIN: BOBCZYWRT1

Kate Blanc Cosmetics Castor Oil (2oz), USDA...
ASIN: BOTNALNEQS

ForChics ForBrow Eyebrow Growth Serum For,..
ASIN: BOOCWLVSSC

The Ordinary Multi-Peptide Lash and Brow...
ASIN: BOBSDYY1HOQ

M LASH Eyelash Enhancing Growth & Thicknes...
ASIN: BOB3TBAMIW

INSTALASH LashBOOST Eyelash Growth Serum,.,
ASIN: BOBHBSKLRM

ASIN: BOBRMENTF1

| &= Lash Serum, Eyelash Serum Eyebrow Growth,..

|}

Il

ASIN: BOCIDIGIKD

Eyebrow Growth Serum - Natural Ingredients,...
ASIN: BOCGGZFYGY

Product targets @

A} Product - Expanded: Kate Blanc Cosmetics...

[
I

I
I

i

Product - Expanded: TOPLASH Eyelash Gro...
ASIN: BO7B&MLY 79

Product: Premium Eyelash Growth Serum and...
ASIN: BOBHSYFCQN

Product: Organic Castor Oil (20z) + Filled...
ASIN: BOBCZYWRT1

ASIN: BOTNALNBOQS

Product: ForChics ForBrow Eyebrow Growth...
ASIN: BOOCWLVSSC

ASIN: BOBSDYY THQ

Product: M LASH Eyelash Enhancing Growth ...
ASIN: BOB3TBAMIW

F'l"ﬂ'ﬁ.lﬂ . “PIM“: Fl"lﬂ'lﬂ' F'I"'l:l'lTI'HI'ﬂ-u
ASIN: BOBHTXBX2F

Product: YASBEAUTY Eyelash growth serum,...
ASIN: BOBRMENTF1

{ &= Product: Lash Serum, Eyelash Serum Eyebrow...

[l

ASIN: BOCSD1GIKD

Product: Eyebrow Growth Serum - Natural...
ASIN: BOCGGZFYGY

i

$47.55
$6.42

$5.18
$5.12

$3.50

$3.50
$3.40
$1.75
$1.75
$1.75
$1.75

$1.75



Campaign:

CB  Status: Paused

Ad groups
Placerments
Megative keywords
Budget rules
Campasgn settings

HEStOry

3rd Campaign

manuel lashgrowth serum ve eyelash growth serum

Tt

Spensorns] Pradudts - Mareal Langeting

Spend 6

$226.417 1o

210

Country: United States  Schedule: Oct 14, 2023 - Ho end date  Bodget: ST0.00 - Daily

L

Sales O

$69.55 rom

'y

ROAS 0

0.3 averacs

X

Impressaons §

42,071 rom



Camipaayn LLatut

Campasgn it

Campasgn Lt

Campasgn 1t

Campasgn it

Campasyn 1tatud

Campasgn 1t

L3 Tipasyr LLatut

Campamyn bedding strategy

Lamipaeyn Created

HISTORY

Chprlineterinng

In Budget

Pavsaed

Lrelrvering

Ot of budged

In Budget

Ot of budged

In Budges

Free nils

Paused

Cwt of busdget

Delivesing

Faaised

Eolit € ampaegi w1

by Bl 6

Ut of Dusdget

BN CAMmpaelr 28T TeNGE

I |!-|I|:|l:_||"'|

E it JIT Ji T

Ut of Busdaget

Lynamic bids = up and down

Eclit £ ampdelin 1481 TeE

Crented

May 15§

MOy 15,

N

2025 1019 AM

2025 702 AM

Mow 15, 2023 5:21 AM

UEt 16,

Oct 16

LEE 15,

UEE 15,

Lt 14,

et 14,

et 14,

L0083 &0 AM

. 202% 1204 AM

L0023 3ol FM

2023 12204 AM

023 1118 PM

L0023 00 AM

013 §2d AM



Chdrsge typee

Resulty 28

Ca qgla L R AT

L3 dal=R IR R LR

L3 dal=R IR R LR

Campasgpn $1atul

Carmipeasdpn 40t

(T TN R R T

Camplegn daily Disdhget

I:.l'.-||:|.|.-:i'| LR bt

I:.l'.'||;|.|.-:i'| LRt

Campdedn 30T

HISTORY

FEGirm

Cut of budaet

Delrvering

In Budgaed

Cut of budaget

In budget

Gt of Basdget

& 10000

In Budget

thit of bidget

In budaget

To

i Bt

P

Ot of budged

in Budopet

Ot of budget

N budoet

$10.00

Chut of budget

iy Bl pert

Ot of budget

Cate and time

Mov 21, 2025 12210 AM

Mow 20, 2025 Bd47 AM

Mow 20, 20253 3040 AM

Mowv 20, 2025 12215 AM

Mov 19, 2025 1257 AM

Moy TR, L0235 1,505 AM

MNov 18, 2053 815 AM

Mowv 18, 2025 5535 AM

Moy 18, 2025 1205 AM

Mov 17, 20258 S:37F AM



Ad group: Dusuk Rekabet - 230 Kelime TOO

Status: Paused
—— KEYWORDS

No data available

Please try adjusting your filters to see performance data

Adjust bids by placement In addition to your bidding strategy, you can increase bids by up to 900%. Learn more
Top of search (first page) 30
Rest of search 22 0

Product pages 50



~ 4th Campaign

l:: Status Paused  Type: Sponsoned Products - Automatic targeting  Country: United States  Schedule: Oct 15, 2023 - No end date Budget: $15.00 - Daily

Ad groups Spend @ it Sales @ ! ROAS @ W Impressions @

$‘E'44..1E TCFTA $"¢5an5 TEFTA EI.?EI ANE RALL 48,3':'5 TOTAL

Flacemenis

HI:"I'_.I|-'I|.II.-'-I"- Largeting

1240
Budget rules
10
Campaign settings
0
History
20
L
-.‘I -"' .-.l'.- = l':- 1I l':' -.1I l':' -.I. L= | .-.l" F l"' l':' = l':' -.I i l':' - l"' -.l" -.l"' -|l':' -..-
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Hide chart ~ Columns v Date range - Lifetime Export

_ jgested bid O Bid @&
I:l Artive mﬂuhm - S a—— Top-of-search IS @ Spend O Orders O Sales @ ACOS @ ROAS D
Totalk 3y all £967.09 4 $628.94 1553.77% 065

) @ Co.. 5057 "$ 1.05 <5% $506.58 24 $358.73 141.21% 0.7
18-30.78 2

)] @ loo.. $030 e (3 125 | 5% $421.77 20 $270.21 156.09% 0,64
14-40.34 ; :

|:| &  Sub.. 5062 "¢ 1.00 | 5% £36.18 - - - )
17-30.78 PP h

0 @ . 807 A (3 150 : $2.56 : . : :
e =50 56 - 4
Adjust bids by placement @ In addition to your bidding strategy, you can increase bids by up to 900%. Learn more

Top of search (first page) 51 “fa
Example: A $1.00 bid will be $1.51 for this placement. Dynamic bidding may increase it up to $3.02

Rest of search 22 0 o

Example: A $1.00 bid will rermain $1.00 for this placement. Dynamic bidding may Increase it up to $1.50.
Product pages 40 %o

Example: A $1.00 bid will be $1.40 for this placement. Dynamic bidding may Increase it up to $2.10.



NOT OPTIMIZED PROPERLY

Negative keywords  MNegative

Add negative keywords Find a negative keywor Export

Ky MMatch type [

Total: &

iy MOt St
: Lnaby G T )

Ey e MAELg :"-'l'l:;'.l‘. i T
grancke Lith werum MNegatne exadt
MAKeap MNegatne et
MEFECURLS TR0 "'-l"ll. i T



SEARCH TERMS ANALYSIS

Customer search term

Total 21

EyvELASh Serum

lash serum

serum for longer lashes

Filter by

Clicks O

/6

£l

13

Columns

Spend O

522512

90,62

340,30

33.17

%5.00

COrders )

Date range -

» Sales

$151.48

$104.72

$23.38

512599

10,39

Last 30 days Export

ACOS O

148.61%

Bb.34%:

V72379

2 405

48,125



NOT OPTIMIZED ON TIMELY BASIS

Filter by fidde chart Date range - Lifetime

I:I".1:'|-|'i-|' tyee FIoim [+ Lhate angd tiiree

Rewulty 79

Targeting group bid - loose-match £1.00 51.25 Mov 12 2025 1049 AM
largriang group bid - close-match $1.10 $1.05 Mov 1.2, 2025 1085 AM
Farpetang Qroup bid - loose-match $1.10 $1.20 Mo £, 055 10058 AM
I argerEang Qroup id - Close-match $1.60 $1.10 Mov 1, 2023 1:51 PM
Targpeting group id - close-match $1.40 1.0 Lt 31, 2025 FO5 AM

I S gpEtand Qroup status - complements Eheelverineg Faursied Lt 31, 2005 6559 AM

Megatree Ky svorduesasct ] - grande lash ser . J = et 51, J00S Bidd Al




Campaign
® Qs Paused

Ad groups
Placemaents
MNEgatnae Largeting
Budget rules
Campargn sethings

History

5th Campaign

. corap oto kampanya

poSoned Froducts - Aatomatic targetmg

Spend

$189.12 o

230

Fara

-,

"

suniry: United States

sehedule:; LOCt 16, 2025 - No end date

Sales i)

$298.77 o

M

ROAS @)

1.27 averace

Budget: $15.00 - Dasly

x,

Impressaions O

161,422 ron



HIGH BIDDING WITHOUT -VE TARGETING

H-l:q;l'ril.r: I:q:'!lrl.l.l'nrd'!. Neégatoeg products

NG 3 Negative Keywor E:li:l'l:lrt

Mo data available

| L4l
Adjust bids by placement 0 in addition to your bidding strategy, you can increase bids by up to S00%. Learn more
Top of search (first page) 3G
Rest of search 20 0

Hrodudl pages B0



AUTO TARGETING NOT OPTIMIZED

Hide chart Columns Date range - Liletime Export

Acthve Aoy

Total:
&) Clo..
&) Loo
&) Sub
& Co

st bed i)

$0.75

$0.56

$0.55

$0.77

Apply

Apply

Apply

Apply

1.00

1.04)

1.00

1.04)

Top=af-search IS )

Spend O
$189.14
5% %7B8.11
< 5% w527
<5% $65,74

Chrders ) Sales ) ACDS D ROAS O
11 $228.77 B1.6M .21
4 71,04 10459, 595% s
8 $77.30 58, 56% 1.7
4 50,43 B1./4% 1.2



FEW DAYS ON HISTORY

!"-'II,"-:_]..'I.L'.."I:" KEyAOrc pirase) - purma - acoed . Aledil et 16 2028 555 AN
Echit nsaatneg Earagdting

Negative keywords{phrase) - adidas - added - alcded Ot 16, 2025 5535 AM
Echit negative Largeting

Negatnee keywords(phrase) - dress - added - aclediecl Ot 16, 2023 333 AM
Echit ngatineg Eargéting

Ad product Bamboo Men's Ankle Thin 5ock... - aclcdindd Ot 16, 2025 555 AM
Eclit s

Ad group oreatied - Created Ot 16, 2045 555 AM
Echrt &0 groigr SeEEtinogs

Targeting group - substitutes - added - adeded Ot 16, 2025 3533 AM
Efht Sarg@ting

T.'|||5|-|:'I!||'|-l:| gproup = loorke-math - acded . Aledil et 16 2028 555 AN
Echet Rargeti

Targeting group - complements - added - alcded Ot 16, 2025 5535 AM

Targeting group - close-match - added - aclcdindd Ot 16, 2025 555 AM









O0OO0

AMAZON MARKETING

AMAZON

ADS

I Increase visibility and sales on

Amazon with advertising

- eas e as s e




ACHIEVE YOUR ( : ? INCREASE SALES '

BUSINESS
GOALS

Many shoppers come to Amazon ready
to buy. Advertising can help you reach
customers who are looking for products

like yours.

‘[ GET DISCOVERED ' ( : ! CONTROL COSTS '
Advertising provides a visibility boost to Pay only for the clicks your ads receive.
your brand and products. Ads appear in Campaign reports track ad spend and
highly visible placements, within performance, so you can learn what’s
shopping results or on product detail working and fine-tune your campaigns.

pages.



https://sell.amazon.com/learn/ecommerce-marketing

ADVERTISING SOLUTIONS

Amazon Advertising is an WITH SPONSORED ADS

essential part of our growth

strategy.

( SPONSORED

PRODUCTS

Sponsored Products can help you
reach high-intent shoppers who
are actively looking for products
related to theirs.

( SPONSORED

( TRSPONSOR

ED DISPLAY

Sponsored Display helps you reach the
right audience for your business—beyond
those actively shopping on Amazon—with
display advertising that is easy to create
and manage.

BRANDS

Sponsored Brands give you the
opportunity to quickly grow consideration
for your brand and collection of products
from shoppers who have expressed an
interest in similar products.

( STORES

With Stores, you can choose from a rich set of
easy to-create content templates and tiles,
rearrange them with easy drag-and-drop
functionality, and make a professional-looking
website without any coding or design sKkills.
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UPLIFT FUTURE

PPC
PLAN

AMAZON PPC STRATEGIES

GUIDE TO AMAZON ADS MASTERY




Ay 4

We will test out each type of PPC ad campaign, and play
around with automatic and manual keyword targeting to
see wWhat's best for your brand.

REGU LAR PPC Perform detailed keyword research using Helium10
Keyword, focus both on related keywords and

SIMPLE AMAZON PPC STRATEGY FOR EVERY competitor products.
ACCOUNT

UPLIFT FUTURE

When we will start out, we will set daily budgets and
default bids 50-100% higher than what Amazon
recommends.

We will run ad campaigns for at least two weeks before
running reports and making adjustments.

We will get ad reports from automatic campaigns to find
keywords for your manual campaigns.

Before adjusting or removing a keyword from a manual
campaign, make sure the keyword gets at least 10 clicks.

Continue reviewing your ad reports once a week,
subtracting, adding, and adjusting keywords as needed.

y o




UPLIFT FUTURE

HOW DO WE SET UP
PPC ON AMAZON?

e ESTABLISH YOUR GOALS

e OPTIMIZE YOUR LISTING

e DO KEYWORD RESEARCH

e CONSULT AN AMAZON PPC EXPERT

Dy Ay



UPLIFT FUTURE

ESTABLISH YOUR GOALS

Write down what you want to achieve with the ads, whether
it's just exposure or conversion. This will help you map out
your strategy, determine your budget, forecast your
investment return, and determine if investing in PPC is
worth it.

EXAMPLE - ROI - Focused For us, metrics matter, and stats
rule. As an Amazon Sponsored Ads Management agency, we
handle everything from strategy creation to campaign

building to campaign optimization and maintenance. We

put enough effort to keep your ROI higher and advertising

costs at the lowest.




UPLIFT FUTURE

OPTIMIZE YOUR LISTING

e Before you run your ad, you must first make sure that
your listing is optimized for you to get maximum

results.

e SEO optimization entails using proper keywords in

your listing, having engaging photos, and posting

well-written copies and bullet points.




UPLIFT FUTURE

DO KEYWORD RESEARCH

When setting up your campaign, Amazon will search
for keywords related to the products you're boosting.

You can either choose from the suggested keywords

Amazon will provide or bid on keywords based on your

research. There can be no guarantee as to how well a
keyword can perform. This is why there are Amazon
PPC experts who have done enough research to
determine the right combination of words that the

Amazon algorithm can easily pick up.




UPLIFT FUTURE

CONSULT WITH AN
AMAZON PPC EXPERT

At this point, you might already be overwhelmed by the amount

of work running a PPC ad will require. After all, running a
business has a lot of other aspects, aside from advertising.
The following are some of the top functions that an Amazon PPC
expert can help you with as you focus on other aspects of your
business.

e Product photography and branding

e Search engine optimization

e Keyword analysis

e Ads management



UPLIFT FUTURE

Market Analysis

Data Gathering

@ Research and
Launch

§§*~ <>




UPLIFT FUTURE

Market Analysis

e Analyzing the competitive landscape teaches
you who your main paid search competitors
are, what they're doing that makes them
successful, and how aggressive our campaign
should be to compete.

e Goal would be achieving target sales after ad
spend Which will be given by you according to
your Profit Margin.

Dy Ay



UPLIFT FUTURE

Data Gathering

After deep Market Analysis and reviewing our product
prices and listings will move forward to the next step which
will be data gathering. | will start with competitor analysis
to gain knowledge about the nature of the keywords and

conversion rate.

Dy Ay



UPLIFT FUTURE

Ads Spend Projection

m Relying Upon Sales m Getting Ranked

Selling Price: $30 Fixed Spend Per Day : $200

ZrOflt: $12 Oth F . $10 Sales: $750
sk or e ACOS: 100% -125%

Average .Sales Per Day: 10 Units TACOS: 100%

Our Profit: $100 Monthly Spend : $6000
ACOS= 100%

TACOS=<100%

PPC Budget that we can spend: $100

Monthly Spend: $2500 - $3000

B A A ey




UPLIFT FUTURE

Research Phase 1

Keyword Research Criteria:
e (Exact- Broad-Phrase) High search Volume
e keywords From helium 10
e (Exact- Broad-Phrase) Mid/Low search Keywords
e Amazon Suggested keywords

e - Keywords on competitors Product is ranked

Dy Ay



UPLIFT FUTURE

Research Phase 2

Competitor Research Criteria:
e Price must be greater than our Product or

e Reviews and ratings less than our Product

Dy Ay



Sponsored Products
Getting Started Strategy

Automatic Campaign

Launch Phase 1

During the launch phase, you need to focus on

your organic ranking. So aligh your Amazon-
sponsored products strategy to rank high on
Amazon SERP.

Manual Campaign
Broad ASIN
Ad Group Ad Group

Dy 4y



Sponsored Product

Work on SP ad campaigns to make visibility of our products more prominent
to rank our products on longtail kw's first and then move forwards towards
high search Volume keywords one the momentum is built. Track all the
Sponsored Product on targeting base will launch new campaigns ike Product

Targeting, Refined category Targeting etc.

Dy 4y



Launch Phase 2

Launch Sponsored Brands to Drive Sales and
Increase Profit on Amazon Sponsored Brand ads are

for upper-funnel advertising. They're effective at

building brand awareness on Amazon.

UPLIFT FUTURE

Sponsored Brands -
Advanced Strategy

SPONSORED PRODUCTS

HICH-FPERFORMING
SPECIFIC
KEYWORDS

Product Collection

Specific Keyword
Campaign

EXACT MATCH

HIGH-PERFORMING
BRAKND AMD GEMERIC
KEYWORDS

Store Spotlight

Generic and Brand
Keyword Campaign

EXACT MATCH

Brand Defense,
Awarness & Loyalty

HIGH-PERFORMING
SPECIFIC, BRAMD, AND
GENERIC KEYWORDS

Specific Generic and
Keyword Brand
Campaign Keyword
Campaign

EXACT MATCH EXACT MATCH

Hybrid: Increase
Sales & Awareness




Y 4

Sponsored Display

Audience discovery through Sponsored Display product targeting and Sponsored
Display audiences enabled advertisers to use broad targeting to introduce their
products to nw yet relevant audiences while still driving performance to help grow
their business. Now Optimize for viewable impressions” helps advertisers extend

reach, value the efforts of their awareness campaigns with Click + View attribution,
and pay for this value using VCPM charging.

Dy 4y

UPLIFT FUTURE




UPLIFT FUTURE

Launch Phase 3

Sponsored Display ads appear beneath and adjacent

SPONSORED DISPLAY TARGETING OPTIONS

to the buy box, they allow sellers to cross-sell their

owhn products and to target their competitors’ Product Targeting Views Remarketing

products ASIN Category Product Category

Prica

Bramd Range

B

rosE LT Prirme
Ratindg Eligpibility
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Sponsored Brand

After successful Launch of SB and SBV campaigns' on Main Keywords, | will gradually
Launch Product Targeting and Refined Category based campaigns
which will play an important role for our brand awareness as well maximize the sales.l

will also use Specific Keywords, Generic Keywords and Brand Keywords.

Dy 4y

UPLIFT FUTURE







