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AREA OF DISCUSSION
01. Competitors analysis

02. Keywords Selection

03. Tools

04. Content Writing

05. Pricing analysis

06. Listing Graphics 

07. EBC Graphics
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COMPETITORS
ANALYSIS.

Negative Reviews
Graphics 
Content Length

Pricing Analysis
Product Potential
Brand dominant

Area of interest
Positive Reviews
Strength 
Weaknesses
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competitive analyses can help you spot
opportunities to innovate, promote your
business, enhance your products or
services, and outshine your competition.
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KEYWORDS
SELECTION

Find out where your Amazon
keywords come from

Perform Amazon keyword analysis
on your competitors

Find out the relevancy of your
keywords to your Amazon product

Do your keyword research using
Keyword Tool for Amazon

Identify optimal keywords to use for
your Amazon ads

Amazon keyword research is one of the most crucial steps for an
Amazon seller or FBA seller product launch. The process involves
choosing a focus keyword or long tail keywords to attract your
target customers and also to boost up your ranking on Amazon.

https://keywordtool.io/long-tail-keywords


123 Anywhere St., Any City, ST 12345

+123-456-7890

hello@reallygreatsite.com
Keywords & Listing
Performance Tool



Content Writing
Title
The product title (product name) is one of the
primary fields used by Amazon and search engines
to measure the relevance of a detail page as part of
a customer search. 

MORE

Product Features
Key features (bullet points) also factor into the relevance
of a detail page as part of a customer search. Well-
written bullet points will naturally contain keywords, but
the first priority should be to communicate clearly and
help customers make a buying decision. 

Backend Search Terms
Search Terms are backend keywords that allow
you to create engaging and readable content for
a product page, while still ensuring that Amazon
indexes all keywords relevant to the product.



PRODUCT 
TITLE

Style: Brand + 
Premium + 
Quantity + 

Color + Amount + 
Material

The Amazon product title has
acharacter limit isof150-200
characters, depending on the

category.
 However, Amazon recommends a
maximum length of 80 characters

so the full title is displayed on
mobile devices. However, Amazon
recommends a length of max. 80

characters so the title is
displayed in full length on

smartphones as well, further, this
length is perfect for ensure a

better ranking.



PRODUCT 
FEATURES

Key features (bullet
points) also factor into
the relevance of a detail
page as part of a
customer search. 
Well-written bullet
points will naturally
contain keywords, but
the first priority should
be to communicate
clearly and help
customers make a buying
decision. One approach
is to start a bullet point
with a feature and then
state the benefits of that
feature.



SEARCH
TERMS

Search Terms are backend
keywords that allow you to

create engaging and readable
content for a product page,

while still ensuring that
Amazon indexes all keywords

relevant to the product.
Shoppers do not see these

keywords, so by adding them
on the “backend” of product
listings, you further enhance

the discoverability of
products.

 



PRICING
ANALYSIS

The price of products can influence conversion rates and sales
growth. To price products competitively, research the competition
and make adjustments to develop a compelling price point within
your niche.



A+ Content (formerly Enhanced
Brand Content) enables brands to
describe product features in new
ways by including a unique brand
story, enhanced images, and text
placements which may result in

higher conversion rates, increased
traffic, and increased sales when

used effectively.
 

https://sellercentral.amazon.com/gp/help/external/202102950?initialSessionID=eu%3D258-2929100-1031457&ld=NSGoogle&ldStackingCodes=ELUSWP-advertising.amazon.com%3ENSGoogle%3EELUSWP-advertising.amazon.com%3ENSGoogle


DESIGNING WORK

Life Style Image

Main Image Dimensional
Image

Comparison
Image

Infographics
Image

Quality images help customers visually evaluate and compare key features. Multiple images
enable them to see the product from different angles and can persuade a customer to

choose one search result over another. Effective product images stimulate a customer’s
imagination and inspire them to make a purchase.

 


