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Our Main Images

Customers are consistently drawn to unique and compelling concepts. It is crucial to captivate buyers in order to
drive purchases. Currently, our primary image lacks creativity and is rather simplistic. To enhance our appeal and
achieve better outcomes, I recommend incorporating some of the innovative ideas that our competitors have
successfully implemented. Adhering to these strategies will likely yield improved results for our business.

Competitors main images ideas



EBC CREATION 
The EBC design currently lacks visibility in various locations, 
such as Campaign Hickling Fishing.

Additionally, our
Enhanced Brand Content
(EBC) lacks informative
content regarding the
functionality of the
product and the
sequential steps required
for its operation.
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COMPETIROR EBC
One of our competitors is employing a highly professional and 
logically structured Enhanced Brand Content (EBC), effectively enticing
buyers to make a purchase. 

Furthermore, they
incorporate lifestyle
images that facilitate a
stronger connection
between the product and
the consumer, enhancing
the overall appeal and
comprehension of product
usage.



Keywords Analysis
The top keyword faces significant competition with approximately 5,000 competing products,
accompanied by a declining trend in search volume.

Keywords of this nature should be strategically incorporated into various sections, including 
the title, bullets, and description. These particular keywords exhibit low competition and boast a favorable
search volume.

Certain keywords exhibit notably low search
 volume when incorporated into the title. Suggestion

It is imperative to reconstruct the title by
incorporating strong search volume
keywords with limited competition to
achieve superior results in the competitive
market for this product.



Bullet Points Analysis
Presently, our bullet points feature a total of eight keywords. It is worth noting that both
portable camping toilet and portable toilet have been duplicated in the content.

We are already utilizing "Portable
Toilet" in the title. 
Moreover, a substantial number of
keywords exhibit notably low search
volume.

It is imperative 
to conduct a 
thorough 
keyword analysis 
for the bullet 
points to enhance 
their effectiveness.



Amazon Brand Store
While we have established brand registry on Amazon, it's noteworthy that we have yet to create
a dedicated brand store. It is imperative to develop a brand store with professional graphics to
augment the visibility of our products and enhance overall brand representation. 

This strategic step
will contribute
significantly to
our product
visibility and
branding efforts.



Amazon Product 
Postings
With Amazon posts, you can
promote your products from
different categories to new and
existing customers, for free. Amazon
posts let you use captivating,
branded pictures to create a colorful
feed that tells your unique brand
story and builds user engagement.
This can help spread brand
awareness and inform buyers about
your latest offerings.
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