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Analysis



POINTS OF
DISCUSSION

Detailed analysis of particular

niche.

Market demand and

competition.

Proper Plan of action for

optimization and PPC

management.







Analysis Points
Top Competitors
Keyword Analysis
Search Volume
Average Price
Average Reviews
Average Revenue
Product Sales









PRODUCT POTENTIAL IN MARKET









COMPETITOR TITLE

OUR TITLE





COMPETITORS KEY FEATURE



OUR KEY FEATURE





Lifestyles, Infographics, and Other
Secondary Images

Your remaining images should continue to help
sell your product by highlighting its top features

and benefits. Show the product in use or in a
relevant environment, and incorporate different
angles of view so customers can virtually pick up

the item and inspect it like they would in an
actual store. Props, backgrounds, text, graphics,

logos, and close-ups are all permitted in your
additional “other view” images, so this is your

chance to get creative and build your branding.

















AMAZON STORE

Through Amazon Stores, customers can

unveil and learn about more brands as

well as their product selections. A “Store”

enables a brand to create a dedicated &

rich shopping experience and increases

engagement.

https://advertising.amazon.com/products/stores?ref=a20m_blog_fs_drivetrffcstore_052819
https://www.sellerapp.com/blog/amazon-seo-guide/
https://www.sellerapp.com/blog/amazon-seo-guide/


BRAND STORY



COMPETITOR BRAND STORY



Free Product Posting on
Amazon














