


The study aims to view key deficiencies 
in current listing in comparison to high 
performing competitors.

 Images
 Title & Bullets
 Description

AREA OF STUDY



AREAS OF IMPROVEMENT 
IN IMAGES ( OWN LISTING)

No Improvement Needed In Main Image
We Already Have Good Image, Info Graphics 
Images But Need More Then 7 Images 
Unfortunately We Have Just 5. 

 OWN

 COMPETITORS



 OWN

 COMPETITORS

Key Conversion Factor of Sale

 Main Features should be highlighted 
 Must Uses of HSV ( high search volume) Keywords
 Key benefit must be point out 



 COMPETITORS

We Don’t have 
Single bullet point.

KEY CONVERSION FACTOR 
OF COMPETITOR

 Features Driven bullets 

 Relevance to images 

 Well highlighted top 5 benefits

 USPs mentioned

 Intelligent use of KWs

 Eye Catchy  eye concise 

 v

 OWN



OUR PRODUCT COMPETITORS PRODUCT

Image relevance Image relevance

Title relevance Title relevance

KW Stuffing KW Stuffing

Conciseness Conciseness

Top benefits Discussion Top benefits Discussion

HTML & Description HTML & Description


